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() Which term is Gided-busines) § R a vt o ¥ ad
or@-commerce>, |1 96 U9 ¢:
a) E-commerce a) E-&I

) e
c) Both are same c) Gl UH B &

d) None of the above * q FI§ A8
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e- busmess includes not only e-commerce, but also other _
elec ronically conducted business functlons suchas _
productlon inventory management product development
accounting_ \ar;._res=o:|*?_ﬂa_n_a_g_e_r_n_gnt e-
business is, therefore, clearly much more than buying and
selling over the Internet, i.e., &-commerce. —
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E-business includes:

a) E-commerce
b) Human resource management b) AT 'a'anﬁr gt

c) Inventory management c) 3=del gat
1. a only 1. %dd a

2. aand b only 2. %ad a3k b
3. aand c only -3 a3ilk c

/. a, b and c only a, b3lx c
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In a B2B transaction both the _B2B a&-3 # WA« =T a7 &
parties involved are: a) SATAATAS BH
a) Business firms b) JTqfdaar
b) Suppliers c) ﬁfm
c) Venders . 1. $ad a
1. aonly B"s'"f“ 2. ¥a« a3 b
2. aand b only Eivrm 3. Fad a3 ¢
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"3iness



P-C
« Creation of utilities or delivering value requires a
business to interact with a umber L other busmess
firms which may be

inputs; or else the
which a firm distributes |t




What is the full form ’ @ @w qul §9 FT ¢

a) Electronic Data Interrupts a) sAFCiiA® 3¢T FeieH
b) Electronic Document b) AL SFIAC FeIdo

Interchange (_/a»)’ﬁ?-';"l’ﬁ? 3T A

&Elﬂronic Data Interchange  d) ti& e 32T se@
d) Ethical Data Interchange




* Historically, the term e-commerce originally meant
facilitation of B2B transactions using Electronic Data

Interchange (EDI) technology to send and receive
commercial documents Tike purchase orders or invoices.
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Which entails a wide gamut of marketing activities such as

identifying activitiesmetimes even(delivery of
¢@ (e.g., music or films) that are carried out online?/fS&#

R afafafeat & v Rega saer e §, 39 afafafea
#1_ggaE, TOR IR F-Fft el (SR, Fola a Rew) f
fFelady, Y taarse i ST 872
1. B2B

y XD
3. C2C

4. None of the abov




« B2C Commerce: As the name implies, B2C (business-

to-customers) transactions have business firms at one

end and its customers on the other end
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One of the benefits of a B2C @7' A F AT A &

business transaction is:

a) It is easy to conduct a) s'# ﬁﬁ*_ﬁwwm
b) Business can know the b) SOqHI X
satisfaction level of customers ! AT Tl & _

c) Business can be in touch c) STTHT A9« dAlgehl & A1Y
with their customers 24*7 24+7 {¢ Hhdl © d)

‘} All of these /l/# st




E- Business
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@ ACC(S’(:‘L?L‘-}», @ r'crsnn»l Touch ﬁ)

(%) |
@ ECDnomfcq @ .ln6¢cuv|+l1 \ Prin;c] ]
5 ST

@ EGS', Ava”aL',I-7 @ Taial onu;w\

@ L""”"‘J gc "'u,hno'o — Tﬂ' '\Tl—
ach @ ) '” 2;-5‘:—5-—0:';#?7



‘Internet is truly without boundaries.” Which benefit of e-

business is highlighted in this statement?/ 'se3d¢ aFda
# A @ W 2’ 56 FUA A 5-29q9T F T ATH G
ShIA STell M1

a) Accessibility a) "IrFgdl
b) Global reach b) Fogs v

c) Personal touch c)

1. aonl
( 2. aand b only
J 3. aand conly

4. a, b and c only

Tqer
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» (Global reach/access;)Internet is truly without boundaries.

On the one hand, it allows the seller an access to the
global market; on the other hand, it affords to the buyer a
freedom to choose products from almost any part of the
world. It would not be an exaggeration to say that in the
absence of internet, globalisation would have been
considerably restricted in scope and speed.
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Three strongest trends that are shaping 9984 I AHR & ard dieT

e EE———— e —

business are.: Tqd vadT IS 8-
\}YO{gitisation, outsourcing and maﬂvl’ Hr3e|dT
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internationalisation and globalisation

b) Digitisation, outlooking and

internationalisation and globalisation

c) Internationalisation and globalisation,

privatisation and digitalisation
d) LPG



ree strongest trends that aré SOIHTT &) 3nam: G ara iG]
shaping business, these would bel Faa LEL Gl 2

(i) dlgmzatlon the conversion of

text, sound, images, video, and
other content into a sw oH 31‘}1' A #T NE@AT A

and zeroes that can be transmitted qREfdg a-,-{:n ff,r\& ﬁmﬁ‘m

electronically, ¥ ¥ 98T &ar =T a'é.'
(ii) outsourcing, and (ii) A3T|{T, 3R
(iii) internationalisation and (iii) ATSEIHIOT Y FedtwIor
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globalisation
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Withdrawal of money from ATM is an example of
type of transaction:/Téltsd ¥ ¥ AFrarar
 UHR & ddeed & 3BT &
a) B2B
(b2 D
c) intra-B
d) C2C




In an intra-B transaction parties gzr-dt daes & wfAT ey &
ey
involved are:
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a) Customers
b) Busine

) Within a business firn

d) Business firm and society




Service provided b an examples of:/ $-& aRT

Yl $T JT arel dar Afaf@ad # ¥ s 3w £
a) B2B
b) B2C

d) Intra-B




Place advertisement
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Want tp sell products
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Cnstomer Receives money Customer

Figure 5.2 Consumer to Consumer e-Commerce (C.C)




